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A
pril Miller Boise likes a 
challenge.

And that's good, be-
cause she’s about to take 
on a big one as the new 

executive vice president and chief le-
gal o�cer for technology giant Intel 
Corp. Boise will o�cially take on her 
new role at the Santa Clara, Califor-
nia-based company in July. Her 
background in industry at large glob-
al companies — and what she calls 
her “a�nity for technology and man-
ufacturing” — makes her a good �t 
for them.

And the company is a good �t for 
her, too. Boise likes that Intel is invest-
ing in U.S. manufacturing, and she 
thinks she can add “signi�cant value” 
at a time of change for the company. 

“I always love a challenge, and 
there’s a lot going on there, a lot of 
opportunities ahead of us,” she said.

Boise is joining Intel from Eaton 
Corp., which she joined in early 2020. 
Her career started on Wall Street, and 
she spent signi�cant time at law �rm 
�ompson Hine, becoming a partner 
and managing parter there. But her 
heart was always in "making things," 
as she put it. 

Boise, who �rst realized an interest 
in law as an undergraduate at the 
University of Michigan, went to  law 
school at the University of Chicago. 
She interned for General Motors and 
Saturn, and has worked at industrial 
companies like Meritor and Veyance 
Technologies Inc.

�roughout Boise’s career, tack-

ling challenges and continuing to 
learn have been important. �e 
teams she’s worked with have been 
critical, too. Boise said talent devel-
opment, helping members of her 
team to grow and thrive, is import-
ant to her. And she enjoys getting to 
help set and guide strategy at a com-
pany. 

“I like really being engaged and in-
volved in driving a company’s strate-
gy: setting that vision and then �gur-
ing out how are we going to get there,” 
she said.

Boise is a “superb lawyer” and an 
“extremely driven individual,” said 
Craig Martahus. Martahus was a 
partner at �ompson Hine when 
Boise joined the �rm, and the two 
have stayed in touch, though he has 

since retired and she has moved on 
to other roles. He's not surprised to 
see her taking a prominent new role 
at Intel.

“Believe me, it’s not luck,” he said. 
“It is the result of years of hard work 
and dedication and commitment.”

Boise expects her new role to come 
with a lot of travel, as her team will be 
spread across the country. Speaking 
shortly after the Intel announcement 
was made, Boise said she thought 
she’d stay in the Cleveland area, but 
couldn’t say for sure. 

Cleveland, where Boise was born 
and where she’s lived for much of her 
life, is close to her heart. And she’s in-
volved in the community. She’s on 
the boards of organizations as varied 
as the Cleveland Clinic, the City Club 

of Cleveland, the Assembly for the 
Arts and the Cleveland-Cuyahoga 
County Port Authority, to name a 
few. 

“I love being able to invest in the 
community in that way and give back 
to the community,” she said. “I get 
out of it just as much as I put into it. 
Because those things, for me, in just 
building a place where we want to 
live and play and thrive, is really, re-
ally important.”

And her family’s important to her, 
too. Boise said her husband, David 
Willbrand, is her “best friend and No. 
1 fan.” Between them they have four 
children: Zoé Miller Boise, Maxwell 
Miller Boise, Ella Willbrand and 
Ethan Willbrand. 

— Rachel Abbey McCa�erty

Every year, Crain’s Cleveland Business  honors a group of extraordinary women who are impacting Northeast Ohio through their leadership in business  

and in the community. �is year, 15 more women join the ranks of female leaders who have been recognized by Crain’s for their professional and civic accomplishments. 

�e Women of Note class of 2022 is made up of entrepreneurs, thought leaders and innovators who have made a di�erence in their workplace, blazed trails for others  

and are leaving a mark on their communities. To call them Women of Note is an understatement. 

April Miller Boise
Executive vice president and chief legal of�cer | Intel Corp.

Photography by Ken Blaze
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Congratulations
to Erika B. Rudin-Luria 
on being a Crain’s 
Cleveland 2022 Women 
of Note honoree!

Thank you for all you do to ensure our 
community is HERE FOR GOOD.

From your friends and colleagues at the 
Jewish Federation of Cleveland

Congratulations 
Women of Note
Squire Patton Boggs pays tribute to this year’s talented 
honorees, including our partner Marissa Darden, and all the 
women who make Cleveland’s business community thrive.

squirepattonboggs.com

W
hen �nances 
forced Dr. Carol 
Cunningham to 
decline her Har-
vard University 

acceptance, her dad assured her 
she’d get there one day.

Decades later, Cunningham got 
into Harvard’s National Prepared-
ness Leadership Initiative and visit-
ed his grave to tell him, “Daddy, 
you were so right.” 

In June, the initiative named her 
the 2022 Meta-Leader of the Year in 
recognition of her service, dedica-
tion and innovation through the 
COVID-19 response.

Cunningham, state medical di-
rector for the Ohio Department of 
Public Safety’s Division of Emer-
gency Medical Services, began is-
suing COVID-19 guidance in March 
2020 from an inpatient bed while 
recovering from surgery. 

She worked virtually with Robert 
Wagoner, the division’s executive di-
rector, to o�er best practices to pro-
tect health care providers. In 2021, 
she served as co-medical director of 
Cleveland’s Wolstein Center federal 
vaccination clinic. �e COVID re-
sponse is a “poignant” example of 
her years of dedication, Wagoner 
said: “She just gives and gives and 
gives; it doesn’t matter what it is,.” 

If an EMS provider in the state 
sends the division a question, Cun-
ningham will do “everything she 
can to get them the answer and to 
help them better understand,” 
Wagoner said. “I’ve never seen her 
shy away from anything.”

Cunningham is the �rst Black Me-
ta-Leader of the Year, and �rst emer-
gency physician and �rst EMS medi-
cal director to receive the honor. Her 
history is dotted with “�rsts.” In 2004, 
she became country’s �rst Black fe-
male state medical director for EMS. 
During her residency, her locker was 
initially in the men’s bathroom be-
cause they didn’t expect female 
emergency medicine physicians. 

When a young Cunningham 

learned she didn’t have the bloodline 
to become a queen, she decided to 
read every book in the library and 
serve as a queen’s adviser instead. 
She found her way to medicine when 
her uncle took an X-ray of her stu�ed 
dog, T-Bone, in his o�ce at the Cleve-
land VA and helped her administer 
penicillin. She was hooked.

“I can be a doctor and still advise 
the queen,” she said with a laugh. 
“And as you can see right now, I mean 
I still have more than one job.”

Among other roles, Cunningham 
teaches at Northeast Ohio Medical 
University, is active with the U.S. De-
partment of Homeland Security’s 
First Responder Resource Group and 
provides care at Cleveland Clinic Ak-
ron General’s emergency depart-
ment, where she increased her shifts 
during the pandemic. 

Mentorship is incredibly import-
ant to Cunningham. She partici-
pates in career days and several 
years ago established at Maple 
Heights High School (her alma ma-
ter) the Mel�-Peck-Tate Scholarship, 
an endowed scholarship named af-
ter three in�uential teachers. 

“I think kids need to see some-
body who, No. 1, looks like them; 
No. 2, came from a similar back-
ground, or even have less; and 3, 
see what they’ve been able to ac-
complish despite the odds,” she 
said. “I want to empower them.”

Cunningham, who serves on the 
boards for the Tri-C JazzFest and the 
Rock & Roll Hall of Fame, has three 
big loves in her life that keep her en-
ergized through her work: music, 
teddy bears and adventure. �e Kirt-
land police have dubbed her home 
“Maynard’s House of Swing” after 
her favorite teddy bear Maynard and 
the jazz music she listens to every 
day.  “I think you should live your life 
doing the things that you’re passion-
ate about and also, not following the 
herd,” she said. “Explore new adven-
tures, have the curiosity and the 
courage to try something new.” 

— Lydia Coutré

Dr. Carol 
Cunningham
State medical director | Ohio Department of 

Public Safety’s Division of EMS

Member FDIC

At First Commonwealth, we’re committed to helping 
businesses throughout our region thrive with innovative 
business banking solutions and the experience of a 
local business team focused on your success.

We’re proud to welcome 
Dale Lenzer and John Hudak 
to our growing team.

Here to help 
Northern Ohio 
get business done.

To talk with us about how we can become the 
best bank for your business, call us today or 
visit fcbanking.com.

John Hudak
Business Banker

216.416.0579
jhudak@fcbanking.com

Dale Lenzer 
Senior SBA Offi  cer
216.416.2535
dlenzer@fcbanking.com
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B
ethia Burke does not re-
ally like to talk about 
herself, but if you get her 
started, she has no prob-
lem talking at length 

about her work at the Fund for Our 
Economic Future.

As only the second president of the 
organization, founded in 2004 to help 
shape the regional economic devel-
opment agenda, Burke brings both an 
intense passion and an emotional in-
telligence to the otherwise staid work 
of economic development.

“She's got a great sense of humor,” 
said Brad Whitehead, the fund’s �rst 
president and Burke’s former boss. 
“Sometimes when you are in the of-
�ce, you can hear her laugh from 
down the hall, and what a great thing 
to be in an o�ce where you hear the 
boss laughing, as opposed to hearing 
the boss yelling.” 

Burke was �rst hired as a manag-
er of emerging initiatives in 2010 af-
ter honing her �nancial and analyti-
cal skills as lead of cost risk 
assessments at Northrop Grumman 
in the Washington, D.C., area. By 
2018, she was promoted to vice 
president and continued adding 
new projects to her slate of respon-
sibilities, including “�e Two To-
morrows” report on inclusive eco-

nomic growth in Northeast Ohio.
Her ascension to president at the 

fund was signi�cant because it 
marked one of the �rst major leader-
ship changes, followed by many more 
from the region’s philanthropic and 
civic organizations — and one that 
was a conspicuous move on White-
head’s part to hand over governance 
to the next generation. 

“�e passing of the torch was in-
tentional on his part, and I thought 
it was a good idea. He said, ‘�is is 
what I'm doing, and this is why I'm 
doing it,’” Burke said. “Change just 
for the sake of newness does not al-
ways work, but sometimes you need 
somebody else to, as they say, pick 
up the crossword, and give a new 
perspective.”

Burke explains that a lot of crucial 
preparation and deliberate conver-
sation went into preparing her to go 
from “program executor to inspira-
tion leader,” which became o�cial 
just as the pandemic was taking 
hold in March of 2020.

Burke had to immediately jump 
into a new role with an organization 
that had a pressing new imperative to 
aid other groups wading through the 
bureaucracy and confusion of federal 
COVID funds, Whitehead said, and 
was successful at both endeavors.

“She immediately embarked on a 
new strategy and started doing all 
kinds of new stu�,” he said. “She was 
faced with some serious headwinds 
and she stood �rm against them, 
and not only did she get us through 
the pandemic, but she changed the 
composition of the board, em-
barked on a new strategic model 
and launched some new initiatives.”

�e fund’s mission can be di�-
cult to pin down as it tackles large 
and long-term solutions to complex 
problems, but Burke is clear that the 
mission is to work on the di�cult 
issues. “We work on how to get from 
what we say matters to initiatives 
that can address those things and 
then shape those into something 
that is bigger and goes beyond the 
organization," she said.

Her ability to see beyond her role as 
head of the fund, to prioritize the 
work over her ownership of the work 
and all the ego that can be wrapped 
up in a leadership role is what 
makes her so perfect for the job, 
Whitehead said. 

“She's honest about what's work-
ing. She's honest about what's not 
working,” he said. “�e organization 
is bigger than her in her mind, not 
the other way around.”

 — Kim Palmer
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the bigger picture of what our community can—and should—be.
Invest in the future by partnering with the Cleveland Foundation 
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Marisa Darden
Partner | Squire Patton Boggs

B
reaking barriers is a 
family tradition for 
Marisa Darden. Her pa-
ternal grandfather, the 
Rev. �omas Darden, 

functioned as the city of Sandusky’s 
�rst Black mayor. Darden’s mater-
nal grandfather Joseph Burrucker, 
served as a Tuskegee Airman 
during World War II.

Although Darden is not following 
the exact course of her forebears, she 
is blazing a trail in the primarily 
white-male-dominated �eld of law. 
In March, Darden was named part-
ner at Squire Patton Boggs after three 
years as principal at the Cleveland 
o�ce. As the �rst woman of color in 
�rm history to reach these heights lo-
cally, Darden is determined to guide 
her historically underrepresented 
colleagues along a similar path. 

“(Being named partner) is not 
only an honor or a testament, but 
also a responsibility to other Afri-
can-American associates and law 
students,” said Darden, 39. “�is is a 
path forward that they can achieve.”

Darden currently mentors Black 
associates through a Squire-based 
resource group. �e Lakewood resi-
dent, who spent parts of her forma-
tive years in Shaker Heights and San-
dusky, has her own mentors 
providing advice and honing an ev-
er-growing skill set. Among this 
group is Squire global managing 
partner and DEI chief Fred Nance, 
whose client-focused insight became 
Darden’s watchword.

“Lawyers don’t think about 
working in the private sector as cus-
tomer service, but that’s what it is,” 
Darden said. “If you can harness 
your networks and understand the 
personal connections that create 
valuable relationships, you’re going 
to be successful.” 

Aside from an emphasis on men-
toring and community outreach, 
Darden’s day-to-day includes lead-
ing the Cleveland o�ce’s pro bono 
initiative. Her team recently launched 
a pipeline project with Equality Ohio 
around the legality of gender expres-

sion in the Buckeye State. 
A commitment to the region 

brought Darden home from Man-
hattan, where she served as assis-
tant district attorney. Prior to join-
ing Squire, she worked as an 
assistant U.S. attorney in Cleveland. 
Even with her busy schedule, 
Darden loves spending time with 
her paternal grandparents, now in 
their 90s, who still live in Sandusky. 

“My family always cared about 
Northeast Ohio,” said Darden. “�ey 
taught me the value of understand-
ing where you come from so you can 
give back in a meaningful way.” 

Tenacity when faced with adversi-
ty has been an especially crucial les-
son for Darden. Standing out in a 
�eld where women of color are still 
making strides means being just a lit-
tle bit better than the competition.

“�e way I’ve done that is by putting 
in the hours, while leveraging my per-
sonality to make connections with cli-
ents, partners and teammates,” she 
said. “I’m not afraid to be vulnerable, 
to lay out who I really am.” 

Colleague Nance pointed to 
Darden’s empathetic nature — com-
bined with a dogged determination 
— as key to her success at Squire.

“Marisa has a vivacious, outgo-
ing personality that people gravi-
tate to,” said Nance. “�e combina-
tion of personality and real-world 
experience is what led us to name 
her as partner so quickly.” 

Darden feels privileged to 
achieve what she has at a relatively 
young age. Casting ahead, she 
plans to use her platform to a�ect 
additional change, ideally setting a 
tone that encourages others of sim-
ilar background to follow her lead. 

“I’m a collaborative leader — it’s 
important to make everyone on the 
team feel seen and valued,” said 
Darden. “I’m very aware that success 
is predicated on cooperation and 
teamwork. I also want to thank Squire 
for believing in me and giving me this 
platform in the community. I’m for-
tunate to be part of the team here.”  

— Douglas J. Guth
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K
atrina Evans will always 
take an opportunity to 
bet on herself, an adven-
turous attitude that has 
served her well in 30-

plus years as a KeyCorp mainstay. 
Evans recalls being asked to lead 

Key’s call centers, a virtual leader-
ship position that entailed manage-
ment of 1,200 people in � ve depart-
ments. Even as her experience at the 
time centered around operations 
and retail, Evans took on the chal-
lenge with her usual gusto. 

“When approached about (the 
job), I thought, ‘Are you people cra-
zy? I can’t do that,’” said Evans. “But 
I stilled that voice to say, ‘I can, I 
should, I will.’ � at was also a semi-
nal moment for me about the value 
of taking a risk. I’m always curious, 
and always wanting to learn. It’s a 
feeling that I can contribute more 
and make a bigger di� erence.”

Evans has been a di� erence-mak-
er at Key since arriving in 1994. To-
day, she leads growth-forward ef-
forts around marketing, 
communications and analytics, in 
2021 orchestrating expansion of a 
multibillion-dollar community 
bene� ts plan for low- and moder-
ate-income clients. 

� e industry-leading � nancial 
executive also steered Key in receiv-
ing 10 consecutive “outstanding” 

ratings from a regulatory o�  ce at 
the U.S. Department of the Trea-
sury. On the diversity, equity and 
inclusion side, Key has been recog-
nized a dozen times under Evans’ 
watch as one of the country’s most 
community-minded corporations.

Overall, Evans has accelerated 
Key’s long DEI legacy through a di-
versity-centered workforce and 
supply-side engagement. 

“� ese e� orts are not a tough sell in 
the C-suite,” Evans said. “It’s incredi-
bly rewarding to have work that’s not 
only central to my heart, but also cen-
tral to what I want the company to be. 
To have leadership mobilizing in the 
same way is a powerful thing.”

Key president and CEO Christo-
pher Gorman has known Evans for 
two decades, watching with admira-
tion her rise into management posi-
tions that currently encompass 
chief of sta�  and director of corpo-
rate center.  

“Trina brings a versatile and dy-
namic set of skills to her role,” Gor-
man said in an email. “While Trina 
demonstrates business acumen and 
a strategic mindset, she is best 
known and respected for her au-
thenticity and emotional intelli-
gence. She is a highly trusted part-
ner and adviser who in� uences 
others, cultivates culture, and gains 
the alignment necessary to move 

the business forward. Trina is a cul-
ture carrier at KeyBank and a won-
derful ambassador for our reputa-
tion and brand.” 

Fostering inclusive leadership 
comes with putting the ladder down 
for other women on the way up, Ev-
ans added. As senior positions can 
sometimes put leaders in a bubble, 
she makes sure to remain authentic, 
relatable and transparent in her 
dealings with sta� .

“Being yourself shows (col-
leagues) that they can be them-
selves, too,”  said Evans. “People are 
going to have di� erent yardsticks for 
success, so I want each team mem-
ber to de� ne that the way they want 
when it comes to determining their 
work and personal lives.”

In her own free time, Evans bikes 
and travels with her husband, Ken, 
while spending time with their teen-
age daughter. No matter the obsta-
cles involved, she looks forward to 
continuing a lifetime of adventure 
in the corporate realm.

“It’s been a wonderful journey 
with great opportunities along the 
way, but it’s also had its share of 
challenges,” said Evans. “For me, it’s 
best framed by an interest in learn-
ing new things, exploring new areas 
of the bank, and � nding other ways 
to contribute.” 

— Douglas J. Guth

G
rowing up alongside a 
brother who would lat-
er be diagnosed with 
schizophrenia, Habee-
bah Rasheed Grimes 

saw � rst hand what emotional trau-
ma can do to a child. 

For her brother, that meant run-
ins with police and di�  culty focus-
ing in school. For Grimes, it had the 
opposite e� ect. She aced her class-
es and followed the rules. Kept her 
head down. In college, she told her 
mother and role model she was 
looking to become a physical thera-
pist, but something about that 
route didn’t feel genuine. 

It wasn’t until a friend shared a 
1999 clipping from � e Plain Dealer 
classi� eds section outlining a job 
working one-on-one with kids with 
severe emotional issues that 
Grimes gained clarity. 

“� at clipping and that interview 
process really centered on my lived 
experience in a way that I hadn't 
known (was) possible,” she said.

� us began a long career with 
the nonpro� t Positive Education 
Program (PEP), which has provided 
services to Cleveland-area children 
with severe mental health and be-
havioral challenges since 1971. 

Grimes began as a one-on-one 
aide, then went on to earn her mas-
ter’s degree in clinical psychology 
from Cleveland State University. 

She returned to PEP as a clinical 
supervisor for one of its day treat-
ment centers. She went on to be-
come a director of clinical services, 
then chief clinical o�  cer. And she 
did all that before turning 40, even 
earning a spot on Crain’s Cleve-
land’s 40 Under Forty list in 2015. In 
2018, she became CEO of the $40 
million organization. 

Grimes credits the Robert Wood 
Johnson Foundation’s Ladder to 
Leadership program with helping 
her to see herself as a leader in her 
new role. 

Susan Berger, chief external rela-
tions o�  cer for PEP, said it’s Grimes' 
ability to build bridges with stake-
holders, community members and 

Katrina Evans
Executive vice president | KeyCorp

Habeebah 
Rasheed Grimes

CEO | Positive Education Program

IN DIVERSITY, EQUITY
AND INCLUSION
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Nominations close July 18
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How to Grow Your Business

JUNE 30 | 11amTO REGISTER: crainscleveland.com/grow-your-business

A WEBINAR SERIES FOR ENTREPRENEURS EVENT #2: Supply Chain Considerations

20-0849

Learn and embrace new techniques for business success.

Retool Your 
Team for 
Continuous 
Improvement

• Launch teams to tackle challenges
• Create and manage needed change
• Apply Agile project management to 

improve innovation
• Eliminate inef�ciencies and reduce 

costs with process mapping

• Implement Lean methodologies to 
impact the bottom line

• Solve problems and �nd business 
solutions

corporatecollege.com/training

and congratulations to all of this year’s WOMEN OF NOTE Honorees

Bethia Burke
President, Fund for Our Economic Future

Congrats Leading the way to advance 
equitable economic growth 
across Northeast Ohio 

Learn more about our latest initiatives and how you can join us at thefundneo.org.

An initiative of the Fund for Our Economic Future

®
where 
matters.

We’re a network of philanthropic, higher education, community 
development, private sector, economic development, and civic 

leaders collectively investing in efforts to
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the business forward. Trina is a cul-
ture carrier at KeyBank and a won-
derful ambassador for our reputa-
tion and brand.” 

Fostering inclusive leadership 
comes with putting the ladder down 
for other women on the way up, Ev-
ans added. As senior positions can 
sometimes put leaders in a bubble, 
she makes sure to remain authentic, 
relatable and transparent in her 
dealings with sta� .

“Being yourself shows (col-
leagues) that they can be them-
selves, too,”  said Evans. “People are 
going to have di� erent yardsticks for 
success, so I want each team mem-
ber to de� ne that the way they want 
when it comes to determining their 
work and personal lives.”

In her own free time, Evans bikes 
and travels with her husband, Ken, 
while spending time with their teen-
age daughter. No matter the obsta-
cles involved, she looks forward to 
continuing a lifetime of adventure 
in the corporate realm.

“It’s been a wonderful journey 
with great opportunities along the 
way, but it’s also had its share of 
challenges,” said Evans. “For me, it’s 
best framed by an interest in learn-
ing new things, exploring new areas 
of the bank, and � nding other ways 
to contribute.” 

— Douglas J. Guth

G
rowing up alongside a 
brother who would lat-
er be diagnosed with 
schizophrenia, Habee-
bah Rasheed Grimes 

saw � rst hand what emotional trau-
ma can do to a child. 

For her brother, that meant run-
ins with police and di�  culty focus-
ing in school. For Grimes, it had the 
opposite e� ect. She aced her class-
es and followed the rules. Kept her 
head down. In college, she told her 
mother and role model she was 
looking to become a physical thera-
pist, but something about that 
route didn’t feel genuine. 

It wasn’t until a friend shared a 
1999 clipping from � e Plain Dealer 
classi� eds section outlining a job 
working one-on-one with kids with 
severe emotional issues that 
Grimes gained clarity. 

“� at clipping and that interview 
process really centered on my lived 
experience in a way that I hadn't 
known (was) possible,” she said.

� us began a long career with 
the nonpro� t Positive Education 
Program (PEP), which has provided 
services to Cleveland-area children 
with severe mental health and be-
havioral challenges since 1971. 

Grimes began as a one-on-one 
aide, then went on to earn her mas-
ter’s degree in clinical psychology 
from Cleveland State University. 

She returned to PEP as a clinical 
supervisor for one of its day treat-
ment centers. She went on to be-
come a director of clinical services, 
then chief clinical o�  cer. And she 
did all that before turning 40, even 
earning a spot on Crain’s Cleve-
land’s 40 Under Forty list in 2015. In 
2018, she became CEO of the $40 
million organization. 

Grimes credits the Robert Wood 
Johnson Foundation’s Ladder to 
Leadership program with helping 
her to see herself as a leader in her 
new role. 

Susan Berger, chief external rela-
tions o�  cer for PEP, said it’s Grimes' 
ability to build bridges with stake-
holders, community members and 

everyone from sta�  to children that 
makes her so e� ective in her role. 

“Habeebah is somebody who is 
uniquely skilled at standing at those 
junctures between di� erent worlds 
and working hard to help people un-
derstand each other,” she said. 
“She’s just incredibly empathic.

“She is someone who is very com-
fortable creating brave spaces and 
having courageous conversations.” 

Now married with two sons, 
Grimes hosts a podcast called “No 
Crystal Stair” in which she holds 
conversations about the joys of 
Black motherhood. 

� e � rst episode features a conver-
sation with her mother in which they 
discuss her late brother Hashim.

“Her podcast is beautiful,” said 
Berger. “She's so passionate about 
her role in this life as a mom, as a wife 
and as a daughter — who she is to her 
family is really important.” 

Grimes said the goal of PEP is to 
help children who have had traumat-
ic experiences learn how to move 
through the world and thrive. 

“You can bu� er young children 
from stressors and adversity by 
having knowledgeable adults sur-
rounding them and by building up 
the village that surrounds and sup-
ports a child,” she said. 

Had someone recognized the early 
signs of mental health struggles in 
her brother, he might have gotten the 
help he needed, Grimes said. Her 
mother, too, would have had support 
even as she worked hard to � nd the 
right help and resources for her son.

� e work at PEP is taxing and the 
job is never done, so Grimes has her 
own network of support with profes-
sionals who remind her to eat and 
exercise and take time for herself and 
her own well-being, so she can show 
up each day to give her best e� ort.  

“Everyone has ambition, but 
that’s not what drives her,” Berger 
says. “She’s just constantly think-
ing, ‘How do I use my life in service 
to the things I care most about? And 
if it’s through leadership, that’s 
OK.’” 

— Kristine Gill

Katrina Evans

Habeebah 
Rasheed Grimes

CEO | Positive Education Program
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I employ Y.O.U. youth “because it gives me the opportunity to  help 
our youth reach their fullest potential. Potentials they never realized they had. 
It is such a rewarding experience to see youth blossom!”

Ramonita Rodriguez-Johnson 
Summer Jobs Program Employer

Director at Cleveland Catholic Charities
La Providencia Hispanic Services Office

Invest today in Northeast Ohio’s future workforce  •  youthopportunities.org

TELEANGÉ THOMAS

Congratulations to JumpStart’s 
Chief Operations & Relationships 
Officer on being named one of 
Crain’s Cleveland Business 
2022 Women of Note. 

jumpstartinc.org

Y
vette Ittu has earned 
bragging rights for help-
ing make change in 
Cleveland neighbor-
hoods, but you would 

never hear her say so herself.
Known as a collaborator, an em-

pathetic leader and colleague, Ittu 
has overseen the operation of Cleve-
land Development Advisors, a cor-
porate- and foundation-backed pa-
tient investor in projects catalyzing 
change in the local economy and 
lives of Clevelanders, for 18 years. 
She recalls how her predecessor, 
Steve Strnisha, got her to join CDA 
as its � rst employee 23 years ago.

“I’ll never forget when he showed 
me my � rst empty building (now the 
apartments at 1900 Euclid Ave.), I 
tried to imagine it as apartments,” 
Ittu said. “I thought, ‘I can be a part 
of all this.’” 

� at led her to what she describes 
as her “dream job.” Today she over-
sees a sta�  of � ve at CDA and a total 

of 70 sta� ers as she also serves in 
leadership at the Greater Cleveland 
Partnership.

Her impact, through the board 
she works with and its funders, is 
vast. With Ittu at its helm, CDA has 
invested $475 million in more than 
160 projects that have resulted in 
7,700 new housing units and 13.6 
million square feet of commercial 
space. � at includes repurposing 5 
million square feet of former o�  ce 
space downtown as residential and 
hotel use, along with nonpro� t proj-
ects aiding education and social ser-
vices throughout the city.

Ittu actually has had several careers 
with the common thread of her being 
a Certi� ed Public Accountant and at-
torney. She worked in � nance for the 
city of Cleveland and Cleveland Pub-
lic Power, as a bond lawyer at Calfee 
Halter & Griswold and as � nance di-
rector for the city of Lakewood.

Debra Janik, a co-worker at the 
city of Cleveland and GCP who now 

works at Bedrock Cleveland, says 
Ittu is brilliant.

“She has the amazing ability to sit in 
a meeting where a lot of ideas are 
tossed around, listen to what every-
one has to say and put it all together in 
a story so that everyone knows the 
next step,” Janik said. “She is a Cleve-
land kid and knows the city she serves. 
It’s not just project work. It’s all about 
a� ecting change in Cleveland.”

For her part, Ittu said, “It’s im-
portant to me that whatever you are 
doing has purpose. I love what I’m 
doing. It’s something I’m really pas-
sionate about.”

Ittu also serves as a board mem-
ber of Downtown Cleveland Alli-
ance and Digital C, a group that 
works to increase broadband avail-
ability in underserved neighbor-
hoods. She has served two years as 
president of the national New Mar-
kets Tax Coalition, an advocacy 
group that pushed for continued 
funding for the federal New Markets 

Tax Credit program, which recently 
helped win reallocation of funds for 
the program from Congress

Ittu balanced her career and volun-
teer e� orts with being the mother of 
two now-grown children. She said she 
and her husband, Jim Ittu, are plan-
ning a cross-country bicycle tour in 
Norway to celebrate their 35th anni-
versary. 

Ittu also loves to row on the 
Cuyahoga River and is a member of 
the 31x team of the Western Reserve 
Rowing Association.

“I often use rowing as an analogy 
for teamwork,” Ittu said. “When you 
are all rowing in sync, it’s almost 
meditative.”

Je� rey J. Wild, chairman of the CDA 
board and chair of the real estate and 
environmental practice group at Ben-
esch, puts Ittu’s impact succinctly.

“Her � ngerprints,” Wild said, “are 
on our skyline and throughout the 
city.” 

— Stan Bullard

Yvette Ittu
President and CEO | Cleveland Development Advisors
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I
t would be hard to think of an 
executive who’s been busier 
the last couple of years than 
GOJO president and CEO Car-
ey Jaros.

While a lot of businesses were 
sending people home and sheltering 
from the pandemic, Jaros and her 
team could do no such things. � eir 
primary product, Purell hand sanitiz-
er, rapidly became a critical element 
in the battle against COVID — and it 
was being used up faster than GOJO 
was making it in early 2020.

Jaros became president and CEO 
the � rst day of 2020. On Feb. 3, the 
U.S. declared a public health emer-
gency that was quickly followed by a 
string of shutdowns, shortages and 
panicked buying of things like toilet 
paper and, of course, hand sanitizer. 

Under Jaros, GOJO quickly ex-
panded so it could ensure health care 
providers and then consumers had a 
reliable supply of Purell. 

“Carey steered GOJO’s 2,500 team 
members through a highly e� ective 
response to the surge, making 140 bil-
lion doses of PURELL products in 
2020 — more than three times the 
company’s 2019 output,” Ray Hancart, 
GOJO vice president of strategic com-
munications, wrote of Jaros. “In paral-

lel, she oversaw GOJO’s expansion 
from two to � ve manufacturing and 
distribution facilities in Northeast 
Ohio, and investment in a local etha-
nol plant, providing a path to growth 
and a secure supply of products that 
impact health and well-being.”

On top of all that, under Jaros’ 
leadership GOJO also started think-
ing about the end of the pandemic, or 
at least about when it would subside 
enough to enable life to become 
more normal again, long before most 
other companies did. At the start of 
this year, GOJO unveiled a detailed 
return-to-work plan that had input 
from employees across the company 
and that de� ned employee roles and 
speci� ed work-from-home policies 
clearly.

Naming Jaros a Crain's Woman of 
Note this year took about as much 
thought as deciding whether to 
pump the hand sanitizer on the way 
out the door.

Jaros credits GOJO’s corporate cul-
ture for her success.

“Two of our GOJO Values, ‘Better 
Together and Always Learning,’ were 
essential to me during the pandem-
ic,” Jaros told us. “We believe in mo-
lecular leadership, not heroic leader-
ship, and I have never been more 

grateful to be surrounded by others 
whose expertise, ideas and ap-
proaches were di� erent than mine. 
Together, we did things none of us 
could have done alone.”

She also credits outside help that 
she started receiving at home in 
childhood and has continued to seek 
in her life.

“On a more personal level, the 
pandemic required me to draw on 
nearly every life experience I’ve had 
and every good piece of advice I’ve 
ever gotten. � e challenges we faced 
seemed to change daily, and leading 
through that took equal parts heart 
and head,” Jaros said.

Marcella Kanfer Rolnick, GOJO ex-
ecutive chair, on the other hand, 
credits Jaros for the CEO’s own suc-
cess.

“Carey has that unique combina-
tion of intellectual curiosity, a focus 
on results, and an ability to engage 
people at all levels. She has an un-
wavering moral compass that earns 
the trust of all who know her,” Rolnick 
told us. “� ese skills make her a great 
transformational leader in good and 
di�  cult times. � ere is no one else 
that I want as my partner in shaping 
the future of GOJO than Carey.”  

— Dan Shingler

Carey Jaros
President and CEO | GOJO Industries
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E
arly in her career, it wasn’t 
uncommon for Jeneen 
Springer Marziani to en-
counter prospective 
banking clients who 

wanted her male boss to handle a 
meeting instead of her.

Obnoxious as it was, she tried to 
not let it bother her that much. It was 
nonetheless something she shouldn’t 
have needed to deal with as a young 
professional trying to �nd her footing 
in what remains a male-dominated 
industry. 

“It was hard, because it wasn’t like 
I didn’t know the work,” Marziani 
said. “My boss totally supported me. 
But I think that really opened my eyes 
to the way people can discriminate.”

Sometimes her bosses would tell 
her to forge ahead on her own. Some-
times they’d come in with other team 
members to provide support. 

Sometimes she’d get cross looks 
for trying to pull o� an out�t with 
pants instead of a dress.

�ere were tough situations to 
navigate, but Marziani said the issues 
were more with customers than her 
supervisors.

But this is what it was like for a 
woman in banking in the 1990s. 

“�ere were some situations like 
that which eroded my con�dence a 
bit,” Marziani said. “If I had a di�er-
ent manager, I could’ve gone a di�er-
ent direction, and I could’ve lost not 
my way but my stride, because you 
start to think, ‘Are you good enough?’”

Su�ce to say, time has shown that 
Marziani — who is now the Ohio 
market president for one of the larg-
est banks in the world — is good 
enough.

Marziani began working for Bank 
of America out of college. She grew 
up in a military family and moved 
several times throughout her child-
hood. 

�at was a challenging dynamic 
for a kid. But it also seems to have had 
the unexpected e�ect of preparing 
her to handle change throughout her 
life.

She studied speech at Miami Uni-
versity in Ohio and considered a fu-
ture in media. A job recommenda-
tion from a friend brought her to the 

bank, where she �rst began in the 
credit department before shifting 
into marketing-related roles.

“Sometimes you just have to take a 
risk,” Marziani said. “And I think that 
has helped me in my life, going with 
my gut.”

In her work with the bank, she of-
ten helps clients with whatever needs 
they may have. �ere may be similar 
solutions, but each one is di�erent. 

�is variety has been stimulating 
as well as rewarding. After all, Mar-
ziani says that what she is most pas-
sionate about — besides her family 
— is helping other people.

A career with the bank has enabled 
her to do just that, as well as in the 
community.

She’s active on many boards, in-
cluding the Tri-C Foundation and 
the Greater Cleveland Food Bank. 
She’s helped develop and lead book 
drives for the Daily Dose of Reading 
nonpro�t and Cleveland Metropoli-
tan School District and is an execu-
tive sponsor for the Northern Ohio 
LEAD for Women network.

Her impact on Tri-C is immeasur-
able, according to Cuyahoga Com-
munity College president Alex John-
son, who retires in June.

“She has a great personality and is 
very engaging in addition to being 
very, very professional in the manner 
in which she conducts business,” 
Johnson said. “She knows how to 
connect with people.”

He added that Marziani has made 
a “strong and meaningful impact” in 
just the few years since she’s settled 
back in Northeast Ohio proper — 
which led to her taking on the dual 
title of Cleveland market president 
for the bank on top of her statewide 
leadership role. 

“Bank of America is very fortunate 
to have Jeneen representing them in 
this market,” Johnson said.

For others who aspire to follow in 
her footsteps, Marziani encourages 
being con�dent and driven.

“Be intentional in the path you 
want to take. Don’t be afraid to ask for 
help. Lean on your network,” she 
said. “And don’t be afraid to take 
some risks and make some mistakes.” 

— Jeremy Nobile

Jeneen Marziani
Ohio market president | Bank of America
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V
alerie Mayén is done 
thinking small. 

�at’s what the 
founder, owner and lead 
designer of Yellowcake 

Shop said she “assumed that was 
what I was capable of” for years. She 
thought her place as a business 
owner was relatively de�ned: pay 
your bills, buy some nice things oc-
casionally, stay content, repeat. 

But over time, as her women’s 
outerwear and accessories compa-
ny grew, she said she realized that 
wasn’t su�cient. She began to 
challenge that line of thinking, in 
part by watching documentaries 
and learning about other female 
business leaders.  

“If I want to be able to create real 
change and have a seat at the table 
and start supporting the businesses 
that I want to see more of around 
me, I can only do that if I have 
wealth behind me,” she said. 

Mayén’s business is multifacet-
ed. Of course, there’s the clothing, 
designed and handcrafted in Cleve-
land as well as Chicago. She’s an 
alumna of the fashion design TV 
show “Project Runway.”

But her Cleveland studios also do 
more. �e Yellowcake website lists 
a variety of services: in-home styl-
ing, fashion illustration classes, 
custom garment creation, 
small-business consulting.   

For Mayén, community is every-
thing, according to one of her ad-
visers. “She really has the communi-
ty and the people around her at heart 
all the time,” said Patty Ajdukiewicz, 
senior adviser of small-business edu-
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Become a leader in your field with Leadership Institute for Women in
STEM and Manufacturing powered by Weatherhead Executive Education.
Register today to learn from world-class professors and coaches,
connect with other women and develop leadership
skills that create a lasting impact.

For more information on
the 2023 cohort, contact us at
signatureprograms@case.edu.

Revolutionizing Business.
Inspiring the World.

bank, where she �rst began in the 
credit department before shifting 
into marketing-related roles.

“Sometimes you just have to take a 
risk,” Marziani said. “And I think that 
has helped me in my life, going with 
my gut.”

In her work with the bank, she of-
ten helps clients with whatever needs 
they may have. �ere may be similar 
solutions, but each one is di�erent. 

�is variety has been stimulating 
as well as rewarding. After all, Mar-
ziani says that what she is most pas-
sionate about — besides her family 
— is helping other people.

A career with the bank has enabled 
her to do just that, as well as in the 
community.

She’s active on many boards, in-
cluding the Tri-C Foundation and 
the Greater Cleveland Food Bank. 
She’s helped develop and lead book 
drives for the Daily Dose of Reading 
nonpro�t and Cleveland Metropoli-
tan School District and is an execu-
tive sponsor for the Northern Ohio 
LEAD for Women network.

Her impact on Tri-C is immeasur-
able, according to Cuyahoga Com-
munity College president Alex John-
son, who retires in June.

“She has a great personality and is 
very engaging in addition to being 
very, very professional in the manner 
in which she conducts business,” 
Johnson said. “She knows how to 
connect with people.”

He added that Marziani has made 
a “strong and meaningful impact” in 
just the few years since she’s settled 
back in Northeast Ohio proper — 
which led to her taking on the dual 
title of Cleveland market president 
for the bank on top of her statewide 
leadership role. 

“Bank of America is very fortunate 
to have Jeneen representing them in 
this market,” Johnson said.

For others who aspire to follow in 
her footsteps, Marziani encourages 
being con�dent and driven.

“Be intentional in the path you 
want to take. Don’t be afraid to ask for 
help. Lean on your network,” she 
said. “And don’t be afraid to take 
some risks and make some mistakes.” 

— Jeremy Nobile

Valerie Mayén
Founder, owner, lead designer | Yellowcake Shop

Jeneen Marziani
Ohio market president | Bank of America

V
alerie Mayén is done 
thinking small. 

�at’s what the 
founder, owner and lead 
designer of Yellowcake 

Shop said she “assumed that was 
what I was capable of” for years. She 
thought her place as a business 
owner was relatively de�ned: pay 
your bills, buy some nice things oc-
casionally, stay content, repeat. 

But over time, as her women’s 
outerwear and accessories compa-
ny grew, she said she realized that 
wasn’t su�cient. She began to 
challenge that line of thinking, in 
part by watching documentaries 
and learning about other female 
business leaders.  

“If I want to be able to create real 
change and have a seat at the table 
and start supporting the businesses 
that I want to see more of around 
me, I can only do that if I have 
wealth behind me,” she said. 

Mayén’s business is multifacet-
ed. Of course, there’s the clothing, 
designed and handcrafted in Cleve-
land as well as Chicago. She’s an 
alumna of the fashion design TV 
show “Project Runway.”

But her Cleveland studios also do 
more. �e Yellowcake website lists 
a variety of services: in-home styl-
ing, fashion illustration classes, 
custom garment creation, 
small-business consulting.   

For Mayén, community is every-
thing, according to one of her ad-
visers. “She really has the communi-
ty and the people around her at heart 
all the time,” said Patty Ajdukiewicz, 
senior adviser of small-business edu-

cation and support at JumpStart. 
�at mindset is present in her next 

project, too. She’s currently working 
with investor partners and develop-
ers to develop a plot of land in Cleve-
land’s Gordon Square neighborhood. 
�e plan is to turn it into a multi-use 
space with both commercial and res-
idential opportunities. 

“�ere is not a lot of real estate 
owned by women or people of col-
or,” she said. “My goal is to hopeful-
ly change that.”

In fact, Mayén said the priority 
will be to house minority-owned 
businesses there while hopefully 
having an additional focus on fe-
male-owned businesses. 

“What I've seen a lot in my com-
munity is there's an imbalance of 
variety between who gets noticed 
and who doesn't, who gets the nicer 
storefronts and who doesn't, who 
gets into the events that are in the 
more a�uent communities and 
who doesn't,” she said. “And I'm 
tired of that.” 

Owning property wasn’t really on 
Mayén’s agenda a few years ago. It 
seemed out of reach. But she said she 
identi�ed that as a limiting mindset. 
Now, in addition to helping others, 
she’s also focused on helping to build 
generational wealth for her family, 
something she said she didn’t have 
as a child of two immigrants. 

Wealth can provide opportunities, 
she said. It can give growth, it can 
provide peace of mind, it can support 
rest. For Mayén, it can help her help 
others.  And those kinds of prospects, 
she said, are exciting. 

— Amy Morona
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I
t’s not often that an unpaid in-
tern gets the exposure her com-
pany promises. She’s even less 
likely to get hired or promoted. 
But for Megan Lykins Reich, it 

was an unpaid internship at the Mu-
seum of Contemporary Art Cleveland 
in the summer of 2004 that kick-start-
ed her tenure at the community 
mainstay where she took the helm as 
executive director in January. 

“I was just trying to get my foot in the 
door, which clearly worked,” Reich 
joked.  

It’s an uncommon career trajecto-
ry, perhaps, but fans of Reich’s leader-
ship style credit it with her experience 
at all levels of the organization. 

“She's often worked that position 
or she's often dealt with both the chal-
lenges and the successes around dif-
ferent positions,” said Amy Cronauer, 
director of grants stewardship at 
moCa. “And it's great that way, be-
cause she really has a di� erent value.”

A native of Cincinnati, Reich ma-
jored in art history and studio art at 
Pennsylvania State University. She 
went on to complete her master’s de-
gree in art history and museum stud-
ies at Case Western Reserve Universi-
ty. In between, she interned at the 
Peggy Guggenheim Collection in Ven-

ice and fell in love with museum work 
through her interactions with patrons.

“I remember just watching how 
people processed the work, the ques-
tions they asked and how I could ex-
cite them and get them really thinking 
and having a conversation,” she said. 
“So I've always been really interested 
in that relationship and making that 
work and sing and thrive.”

She was a fellow at moCa from 2004 
to 2006 and became a full-time sta� er 
in 2007 as an assistant curator and di-
rector of adult education. From there, 
she rose through the ranks to director 
of programs, then deputy director and 
interim executive director. 

She threw her hat into the ring for 
the permanent executive director 
role and landed it in January after a 
nationwide search. 

“I de� nitely had examples of my 
work to show,” Reich said. 

But aside from a demonstrated 
history of work here in Cleveland, 
Reich is a great leader, Cronauer 
said, because she’s always learning 
and looking to have fun in the role. 
And she’s able to inspire those 
around her to take ownership and 
pride in their work so they can best 
serve the community through art. 

“She gave a presentation — and I 

just don’t think museum people use 
this kind of language — but she said 
this work is grounded in love,” Cro-
nauer said. “And she said the opposite 
of love isn’t hate, it's ego.” 

Reich has been with moCa for a 
long time, and intends to stick around, 
but she’s not driven by the ambition 
to rise through the ranks, Cronauer 
said. It’s clear she believes in the mu-
seum’s role in Cleveland to re� ect and 
engage with its community.

“She wants this work to be as au-
thentic and meaningful as possible,” 
Cronauer said. 

While the pandemic has been a 
challenging time for all museums, Re-
ich believes the industry is in a phase 
of renewal and regrowth. And with a 
new executive director and several 
new sta�  members, it’s time to come 
up with a fresh strategic vision for the 
next � ve to eight years, and that in-
cludes new programming and ways of 
using the museum’s space. 

“But along the way, people can 
always expect to come here and ex-
perience amazing, thought-provok-
ing, fresh, contemporary art from 
artists working right here and across 
the globe,” she said. “So that's not 
going to change.”  

— Kristine Gill

Megan Lykins Reich
Executive director | Museum of Contemporary Art Cleveland
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“She’s super smart and 
not only understands 
the big picture of 
where we need to go 
but is very tactical in 
terms of how we need 
to get there.”

 — Je� Epstein, chief of integrated 
development for the city of Cleveland

T
ania Menesse makes no 
apologies for the time and 
energy she commits to 
Cleveland’s inner-city re-
vitalization — both on and 

o� the clock. 
As the leader of Cleveland Neigh-

borhood Progress, Menesse oversees 
two dozen sta�ers focused on 
strengthening the city’s community 
development ecosystem, builds the 
private-public partnerships neces-
sary to advance small- and large-
scale urban redevelopment projects 
and advocates on behalf of neighbor-
hoods that “have been left behind,” 
she said. 

After hours, the Shaker Heights na-
tive serves in other organizations tak-
ing aim at advancing underserved 
neighborhoods. She is a board mem-
ber of Destination Cleveland, Digital 
C and the Greater Ohio Policy Center, 
and a member of the Fund for Our 
Economic Future.

“I also spend a lot of time, when 
I’m not working, going to community 
events, reading, researching and ac-
tively thinking about this work — 
both because I really enjoy it and be-
cause I feel so blessed to do this in 
Cleveland and to see the transforma-
tion,” she said. 

With a business degree from the 
University of Virginia, Menesse be-
gan her career in the telecom indus-
try, holding sales, product develop-
ment, project management and 
process re-engineering positions be-
tween the late ’90s and mid-aughts. It 
was around that time, while living in 
Colorado, she became enamored 
with then-Denver Mayor John Hick-
enlooper’s transformation of the city. 

“I remember thinking that’s what I 
want to do,” she said.  

Menesse and her husband re-
turned home to Cleveland in 2008 so 
she could begin graduate work at 
Cleveland State University’s Levin 
College of Urban A�airs. After earn-
ing a master’s degree in urban stud-
ies with a concentration in econom-
ic development, she was hired to 
head Shaker Heights’ economic de-
velopment department in 2010. 
Four years later, she was named 
Cleveland's director of community 
development. 

�at role put her squarely at the 
helm of the city’s housing and neigh-
borhood commercial redevelopment 
programs, where Menesse said she 
became more attuned to the impor-
tance of Cleveland Neighborhood 
Progress and the dozens of individu-
al community development corpora-
tions (CDCs) it supports. 

“What I saw is (that) we have this 
amazing infrastructure of (CDCs) 
that really understood resident 
needs. But over the last 10 years, 
we’ve really taken our eye o� the ball 
of building the capacity and the tal-
ent pipeline of these organizations, 
speci�cally as it relates to real estate 
capacity,” she said.

�e need for strong CDCs, Me-
nesse said, is most acute in Cleve-
land’s most distressed neighbor-
hoods, which lack any investment 
from conventional banks, developers 
and rehabbers. In many of the city’s 
east and southeast neighborhoods, 
she explained, CDCs are the ones 
“doing home repair, rehab and mar-
keting properties.” 

“�ey are also the folks who are 
out in the neighborhoods, going to 
community meetings, knocking on 
doors to get to know neighbors and 
residents,” Menesse added. “When 
it’s time to vote, when it’s time to �ll 
out the Census, when it’s time to o�er 
a new home repair program or get 
people vaccinated — that can only 
happen if there’s those trusted part-
ners in the neighborhood. … Much of 
our work is building up the resource 
base to allow (CDCs) to shine and do 
what they do.”

Je� Epstein, chief of integrated de-
velopment for the city of Cleveland, 
described Menesse as a linchpin in 
the city’s advancement toward col-
lective prosperity. 

“She’s super smart and not only 
understands the big picture of where 
we need to go but is very tactical in 
terms of how we need to get there,” 
said Epstein, who also noted Me-
nesse’s “tirelessness” in her commit-
ment to the “revitalization of our 
neighborhoods.”

“It’s a long game,” he said, “and Ta-
nia understands that progress is 
made at the speed of trust.” 

— Judy Stringer

Tania Menesse
CEO and President | 

Cleveland Neighborhood Progress
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M
arika Shioiri-Clark 
has helped to design 
a hospital in Rwanda, 
where residents in a 
poor region had no 

access to doctors. She’s tackled proj-
ects ranging from sanitation systems 
in Ghana to an app that helps parents 
foster young children’s brain growth.

And she’s infused her style into de-
velopments in Cleveland’s Ohio City 
neighborhood, where she lives with 
her husband and partner, Graham 
Veysey, and their 17-month-old 
daughter, Rei.

To call Shioiri-Clark a designer does 
not capture the breadth of her work. 
�e 38-year-old is a problem-solver, a 
creative spirit who parlayed an educa-
tion in architecture and urban studies 
into an eclectic consulting career.

“She’s just great at ideas and great at 
execution,” said Jocelyn Wyatt, a col-
laborator and the CEO of Alight, a Min-
neapolis-based nonpro�t that works 
with refugees worldwide. “And I think 
it’s so rare to �nd someone that is able 
to do both of those things — and do 
them at the level that Marika is able to.”

Shioiri-Clark grew up in Berkeley, 
California. Her father, an engineer, in-
�uenced her interest in building 
things. Her mother, a Japanese immi-
grant, imbued her with an awareness 
of a world beyond the United States.

After attending Brown University, 
Shioiri-Clark obtained a master's de-
gree in architecture from the Harvard 
Graduate School of Design. �at’s 
where she and fellow students found-
ed MASS Design Group, a nonpro�t 
collective that approaches architecture 
as an avenue for healing.

Upon �nishing a fellowship with 
global design company IDEO, she 
moved to Cleveland to join Veysey in 
2012. �e pair, who met at the Aspen 
Ideas Festival, had been dating 
long-distance. �ey carved out an 
apartment from the �rst �oor of a for-
mer �rehouse on West 29th Street.

As Shioiri-Clark worked with out-of-
town clients and built up her design 
business, SOSHL Studio, she and Vey-

sey refashioned that �rehouse. 
�e couple reimagined the 

Striebinger Block building across 
the street with local retailers, apart-
ments and a living wall. With devel-
oper Michael Panzica, they re-
placed a nearby parking lot with 
Church and State, an 11-story 
apartment project where two build-
ings �ank a whimsical courtyard.

“I just try to be curious and inter-
ested in lots of things and have faith 
that things that I’m interested in 
and excited about will keep com-
ing,” said Shioiri-Clark, who curates 
the aesthetics of those spaces, in-
doors and out.

Now she and Veysey are prepar-
ing for the August debut of the Cre-
ative Hangars, seven hut-like metal 
buildings at West 28th Street and 
Church Avenue that will hold a 
makers’ market and a bar. With 
Panzica, they’re also planning 
Bridgeworks, a mixed-use project 
at the western end of the De-
troit-Superior Bridge.

“In short order, they have trans-
formed a part of this city. Forever 
transformed. In a way that is com-
pletely unusual,” said Lillian Kuri, 
executive vice president and chief 
operating o�cer of the Cleveland 
Foundation. Kuri has known Shioi-
ri-Clark for a decade and worked 
with her on a project that brought 
local and international artists to-
gether to erect murals in Ohio City. 
Both women studied at the Har-
vard Graduate School of Design but 
put their architecture degrees to 
work in nontraditional ways.

For Shioiri-Clark, that’s using de-
sign to come up with strategies and 
solutions — tangible outcomes be-
yond bricks and mortar.

“I think it’s incredible to have 
someone with her talent having as 
much impact here in Cleveland as 
she’s having nationally and global-
ly,” Kuri said. “Her heart is here, her 
family is here ... but she has a global 
reach, a global impact.” 

— Michelle Jarboe

W
hen Erika Ru-
din-Luria and her 
husband, Rabbi 
Hal Rudin-Luria, 
moved to Cleve-

land from Manhattan, they planned 
to stay between three and �ve years.

�at was 21 years ago.
“�ere were several moments 

where I was like, ‘Nah, I’m not ready to 
leave yet,’” said Rudin-Luria, the presi-
dent of the Jewish Federation of 
Cleveland. “I think �nally about 10 
years ago, I looked at my husband and 
said, ‘Why are we pretending we’re 
going to leave?’”

Rudin-Laria grew up in a suburb of 
Syracuse, New York, and the couple 
chose Cleveland over opportunities in 
Westchester County, New York; Char-
lotte, North Carolina; and Palo Alto, 
California, in part because the city’s 
distinct ethnic neighborhoods re-
minded them of the East Coast.

“But we stayed in Cleveland be-
cause of the people,” Rudin-Luria 
said. “We just fell in love with Cleve-
land.”

Rudin-Luria joined the federation 
in 2001 as a supporting foundations 

manager, working her way up through 
a range of positions of increasing re-
sponsibility until she became just the 
�fth president in the organization’s 
more than 100-year history in 2019. 

Over the past two years, she’s 
helped lead her sta� and the Cleve-
land Jewish community through the 
COVID-19 pandemic. She excelled at 
the big-picture moves — the federa-
tion raised $15.5 million, while also 
contributing to the Greater Cleveland 
COVID-19 Rapid Response Fund — 
and the smaller touches, like writing 
letters to the Jewish community each 
week and asking them to write back 
and share what was happening. 

�e organization focused on quick-
ly responding to the community’s 
concerns, tapping its network of ex-
perts to answer people’s health ques-
tions, address their mental health and 
ensure they stayed connected, even if 
it wasn’t necessarily in person.

“We threw out a vision where we 
asked, ‘Twenty years from now, what 
do we want our children to say to our 
grandchildren about this pandemic?’” 
Rudin-Luria said. “We want our chil-
dren to say that our building was 

closed, but our community was open 
and we left no one behind.”

Mission accomplished, said Keith 
Libman, a partner at the accounting 
�rm of Bober Markey Fedorovich.

“It is said that great leaders rise out 
of adversity, and leading through this 
once-in-a-generation challenge, Eri-
ka kept our community strong,” he 
said.

During her two-decade tenure, Ru-
din-Luria has partnered with volun-
teer leadership on programs and ini-
tiatives such as Forward Focus (a 
holistic homeless prevention initia-
tive), jHub (an interfaith outreach) 
and the Chesed Center Food Pantry, 
which distributes food, clothing, 
household necessities and personal 
care items to families in need.

Rudin-Luria also guided the devel-
opment of the federation’s latest stra-
tegic plan, soliciting ideas from senior 
executives and academics across the 
country. In addition to her federation 
work, she is a trustee of the Jack, Jo-
seph & Morton Mandel Foundation, 
the David and Inez Myers Foundation 
and the Maltz Foundation, and is on 
the board of directors of the Parkwood 

Corp., a private trust company.
She’s considered one of Cleveland’s 

go-to people whenever there are im-
portant Jewish and community issues 
that require intelligence and consen-
sus-building, said Ira Kaplan, the ex-
ecutive chairman at the Benesch law 
�rm.

“She is accessible to everyone, re-
sponding to the diverse needs of the 
people in the community, and is a re-
assuring and sensible voice when 
these needs appear to con�ict,” he 
said. “She has a talent for making peo-
ple feel comfortable and is a strong 
and con�dent leader that we can all 
count on.”

�at accessibility is a blessing, not a 
burden, she said.

“My work is fully aligned with my 
values and my passion,” she said. 
“�is is what I want to be working on. 
I’m energized even when dealing with 
challenges, because all of our chal-
lenges are opportunities to bring peo-
ple together and accomplish some-
thing great together.

“I wouldn’t want to be doing any-
thing else.” 

— Joe Scalzo

Erika Rudin-Luria
President | Jewish Federation of Cleveland

Marika 
Shioiri-Clark

Designer | SOSHL Studio
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in Ghana to an app that helps parents 
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neighborhood, where she lives with 
her husband and partner, Graham 
Veysey, and their 17-month-old 
daughter, Rei.

To call Shioiri-Clark a designer does 
not capture the breadth of her work. 
�e 38-year-old is a problem-solver, a 
creative spirit who parlayed an educa-
tion in architecture and urban studies 
into an eclectic consulting career.

“She’s just great at ideas and great at 
execution,” said Jocelyn Wyatt, a col-
laborator and the CEO of Alight, a Min-
neapolis-based nonpro�t that works 
with refugees worldwide. “And I think 
it’s so rare to �nd someone that is able 
to do both of those things — and do 
them at the level that Marika is able to.”

Shioiri-Clark grew up in Berkeley, 
California. Her father, an engineer, in-
�uenced her interest in building 
things. Her mother, a Japanese immi-
grant, imbued her with an awareness 
of a world beyond the United States.

After attending Brown University, 
Shioiri-Clark obtained a master's de-
gree in architecture from the Harvard 
Graduate School of Design. �at’s 
where she and fellow students found-
ed MASS Design Group, a nonpro�t 
collective that approaches architecture 
as an avenue for healing.

Upon �nishing a fellowship with 
global design company IDEO, she 
moved to Cleveland to join Veysey in 
2012. �e pair, who met at the Aspen 
Ideas Festival, had been dating 
long-distance. �ey carved out an 
apartment from the �rst �oor of a for-
mer �rehouse on West 29th Street.

As Shioiri-Clark worked with out-of-
town clients and built up her design 
business, SOSHL Studio, she and Vey-

A
young, and already am-
bitious, Teleangé 
�omas imagined her 
future self as a 
high-powered legal ad-

viser akin to her favorite �ctional 
trailblazer — Clair Huxtable from 
“�e Cosby Show.” 

“I saw myself having a legal career 
because that’s what Clair Huxtable 
did, but I didn’t want to be in the 
courtroom,” said the Alliance native. 
“I wanted to intersect that with busi-
ness. I always saw myself being an 
owner or an operator of some com-
pany, making deals, building oppor-
tunity and all of that.”

Today �omas puts that trailblaz-
ing energy into Northeast Ohio’s en-
trepreneurial ecosystem as a mem-
ber of JumpStart’s executive team. 
She joined the nonpro�t in January 
2021, assuming the newly created 
position of chief advancement and 
relationships o�cer and bringing 
more than 20 years of experience in 
public health and nonpro�t man-
agement. Later that year, �omas — 
who has a business management 
degree from Case Western Reserve 

University — took full ownership of 
JumpStart’s operations function. 

�omas said that while advancing 
social and economic equality was a 
common thread in previous leader-
ship roles at Candid, the Sisters of 
Charity Foundation, University Hos-
pitals and Cleveland’s public health 
department, the opportunity at 
JumpStart timed perfectly with her 
own desire to have a more direct im-
pact on the region’s economic pros-
perity, particularly as it relates to in-
clusiveness. 

“It was a reality of what was hap-
pening in society,” she said. “�ings 
that were very deeply personal and 
had always been of importance to 
me from a value standpoint sudden-
ly had a new level of emphasis and a 
new level of urgency. … I knew I 
wanted to get closer to having in�u-
ence over access to resources and 
more closely aligned to wealth 
building.”

In her current role, �omas manag-
es the strategic operations and fund-
raising initiatives for the 70-person 
JumpStart. She’s also responsible for 
strengthening partnerships and 

spearheading its involvement in civ-
ic initiatives, including the Cleve-
land Innovation Project and the 
Midtown Innovation District. Like 
JumpStart, a core tenant of those ini-
tiatives, �omas said, it’s economic 
growth that bene�ts everyone. 

“(JumpStart is) investing in the in-
dividual entrepreneur, his or her 
hopes and dreams and success, but 
our success is really rooted in how 
the communities that we serve are 
being impacted from an overall 
standpoint of economic develop-
ment and outcomes,” she said. 

Cleveland Public Library execu-
tive director and CEO Felton �om-
as Jr. (no relation) said �omas’ 
background makes her uniquely 
quali�ed to help JumpStart and its 
partners embed equity into their 
projects and practices. 

“�ere’s this long-held belief that 
job opportunities and economic 
growth will automatically make 
community members’ lives better, 
but you have to understand that in 
underserved communities, their 
lives are touched and impacted by 
health disparities, institutional rac-

ism and many things other than just 
unemployment,” he said. “Teleangé 
has spent years understanding those 
realities and turning that under-
standing into something that can 
better the community.”

Along with keeping “an eye and at-
tention on equity” — as it relates to 
people of color as well as other un-
der-represented communities such as 
LGBTQ individuals — �omas said 
she hopes to drive more support for 
female entrepreneurs and creatives.

“Northeast Ohio has an apprecia-
tion for art and culture and a rich-
ness of creative talent,” she said. “I’d 
like to see us think through how we 
can lift them up as small-business 
owners and entrepreneurs.”

�omas sits on the boards of Com-
munity Health Charities, Policy Mat-
ters Ohio, Green City Growers, the 
Conservancy of Cuyahoga Valley Na-
tional Park and the Cleveland Public 
Library. She is a fellow of the Robert 
Wood Johnson Foundation, has been 
published in academic journals and a 
is member of Zeta Phi Beta Sorority 
and the Order of the Eastern Star.  

— Judy Stringer

Teleangé �omas
Chief operations and relationships of�cer | JumpStart
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